
January/February 2020
Volume 6 Issue 1
Cortland County BDC  : Working for economic and community growth

Two New Businesses on Main St.
Affordable Home Furnishings and 

Floristry by Ithaca Flower Shop now 

anchor the northeast corner of Main  

and Port Watson Streets. Page 3

MBG Introduces Luxury Brand
Marathon Boat Group to add 20,000 square 

feet to its manufacturing facilities to 

expand its current lines of aluminum boats 

and the new Vanderbilt brand. Pages 4-5, 8

JM Murray—Connecting Cortland
Providing independence, jobs and 

skills training, learn how JM Murray’s 

individualized approach is working.  

Page 7

TODAY: Cortland County
The newsletter of the Business Development Corporation promoting industry and business growth in Cortland County

Also Inside
Available Resources:

County Receives REDC  
Project Support  .  .  .  .  .  .  .  .  .  .  .  .  .  . Page 6

BDC Revolving Loan  
Fund Program   .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Page 6

Business Resources  .  .  .  .  .  .  .  .  . Page 6

The BDC is Cortland County’s principal economic 
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businesses while promoting other job-creating 
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2
New businesses  

at 55 Main Street,  
Cortland.

40
Main Street,  

new address for 
BDC offices.

The year 2020 will be the last year of public service for all three  

of Cortland County’s state legislature representatives: Senator  

Jim Seward; Assemblywoman Barbara Lifton; and Assemblyman 

Gary Finch.

Each has had a long run in office, and much will be written of their 

legacies as the year winds down. For our part, we’re grateful for the 

various forms of assistance each has provided us over the years in 

our collective work for Cortland County business and community  

development.

Many term-limit proponents may say “it’s about time,” but my view 

is that the influence that active and committed veteran lawmakers can 

have on behalf of their constituents’ interests is priceless, and that we 

lose a lot when we lose them. Candidates for their seats are already 

stepping up, and it will be interesting to see how the winners next fall 

will fill the void in Cortland’s state legislative delegation.

The new year has also brought about some changes at the local 

level, in particular with the appointment of Rob Corpora as the new 

Cortland County administrator. Paul Heider now serves as chair of 

the county legislature, and new majority and minority leaders of 

the 17-person body have been appointed as well. Together they’ve  

already been attacking some of the county’s most pressing issues.

Our own leadership is seeing some 

transition, as well. Longtime BDC board 

member Matthew McSherry has stepped 

down after many years of faithful service 

in support of the Cortland community, 

and Industrial Development Agency board 

member and secretary John Shirley is also 

leaving after years of service. Kathleen 

Burke, Ph.D., a professor of economics at 

SUNY Cortland, is taking his chair.

And if that isn’t enough, we recently moved our offices to Cortland’s 

Main Street after more than 15 years at 37 Church Street near the 

county court house. That location served us well, but now, in the heart 

of downtown, we can play an even more intimate role in the ongoing 

efforts to revitalize the central business district.

One constant among all the change: our continued and faithful 

commitment to facilitating positive growth in Cortland County. 
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Main Street
Two New Businesses Open on Main Street

Affordable Home Furnishings and Floristry by 
Ithaca Flower Shop are Main Street’s newest 
entrepreneurs to see the benefits of opening 
retail businesses along Cortland’s historic 
thoroughfare.

A t the corner of Main and Port Watson 

Streets, in what used to be known as Mes-

senger House over 100 years ago, two en-

trepreneurs are putting themselves and their 

livelihoods on the line as part of the city’s 

Main Street resurgence.

Main Street in Cortland has gone through 

many changes in the past 50 years. Cortland’s 

city fathers, Cortland County, Cortland Coun-

ty Business Development Corporation plus 

various local business groups and New York 

State’s economic development agencies have 

worked to restore a prosperous and vibrant 

downtown for all city and county residents to 

enjoy. 

Cities like Cortland are seeing these store-

fronts come alive with a variety of locally 

owned and managed businesses.

Affordable Home Furnishings
Opened just after new year 2020, Afford-

able Home Furnishings (AHF) has felt the ben-

efits of locating on Main Street. “Our walk-in 

traffic has been great,” says owner Gregory  

DiCola. A 20-year veteran of the retail furni- 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Floristry’s architectural interior wall holds 
succulents, pottery and fragrance diffusers.

AHF carries selections of contemporary  
furniture lines including these dining sets .

ture industry, DiCola has found a corner of  

Main Street that’s working for him. “We have 

great visibility on two sides of the building,” he 

added. “Both the Port Watson Street and Main 

Street sides of the building provide a show-

case of the furniture and appliances we offer.”

DiCola is finding that the product lines he 

sells, like Ashley Home Furnishings, are priced 

right and save customers money; and cus-

tomers no longer need to drive to the Syra-

cuse area to find something similar. “We pro-

vide the type of customer service that used to 

be the norm,” said DiCola. “We will deliver and 

set up the furniture and electronics we sell for 

little or no cost.” 

Affordable Home Furnishings provides two 

purchase options for customers, one is an 

outright cash purchase and the other is a rent-

to-own option for customers on a tight bud-

get. “Everything we sell is brand new, right out 

of the box,” says DiCola. 

Floristry by Ithaca Flower Shop
Main Street is also the new home for  

Floristry by Ithaca Flower Shop. Cortland  

resident Stacey Twigg has always felt a  

strong pull to downtown Cortland, specifically 

Main Street. She is fully aware of the ups and 

downs of Main Street but if the strong reac-

tion expressed by her walk-in customers is 

to be believed, she feels 51 Main Street is a 

winning location. “I have felt extremely wel-

comed,” said Twigg. “Local shop owners and 

our walk-in customers have been welcoming 

and supportive of Floristry.”

Twigg is not new to the floral shop business. 

She has been operating Ithaca Flower Shop in 

Ithaca for the past ten years. Having her new 

shop on Main Street closer to home makes fam-

ily life a little less hectic plus she spends more 

time in the shop and less time on the road. “The  

forty-five-minute drive each way to Ithaca is a 

lot. Now I can spend much of that time either 

with my family or in the Cortland shop,” said 

Twigg.

Twigg has a horticulture background from 

her college days and had worked for two 

flower shops before striking out on her own. 

Working with fresh cut flowers, succulents 

and planting containers has always held her 

interest. She enjoys sharing that interest 

through a variety of workshops. Whether it’s 

a workshop on holiday wreaths, succulent 

gardens, orchids, or floral design, Floristry’s 

workshops have proven to be a popular way 

for customers to express themselves. “Our 

customers are very much into our work-

shops,” said Twigg. “They find they are a great 

way for self-expression and as a creative  

outlet.”

Growing the Floristry brand is a busy, full-

time job according to Twigg. In thinking about 

the future, she knows that the Main Street 

shop has to be successful before adding an-

other location. “We are happy right now with 

our two locations,” said Twigg. “We are con-

centrating on the Floristry brand. We feel that 

we have a great location here on Main Street. 

What we sell seems to be connecting with  

customers.”

Both Affordable Home Furnishings and 

Floristry by Ithaca Flower Shop have noticed 

that walk-in traffic on Main Street has been 

strong. And, customers are pleased to see 

new local businesses on Main Street owned 

and operated by local Cortland-area business-

people. As more vacant or under-used  

buildings are put back into use, the entire 

community benefits from an increased tax 

base plus the vitality that comes with down-

town community growth.
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I
t’s a new day at the Marathon Boat 

Group, where an infusion of resources, 

energy, and technical know-how forms 

the foundation of a plan for the compa-

ny’s re-emergence as one of the world’s 

top boating manufacturers. The core of 

the strategy: update and expand the compa-

ny’s current lines and distribution network 

and also enter the high-end luxury pontoon 

market. 

The leap forward is under the guidance 

of MG Acquisitions LLC, which bought MBG 

last year. The new owners were drawn to 

the company based upon its iconic line of 

Grumman canoes and DuraNautic, Jon boat, 

and v-bottom boats. Previous owners had 

also ventured into the pontoon line, but the 

plan now is for focused development of the  

“Vanderbilt” brand, a luxury pontoon featur-

ing a patented design and high-end perfor-

mance that few pontoon boats can match.

“We see this as a game changer,” said 

David Hegel, the company’s sales and mar-

keting director. “The luxury pontoon is in the 

early manufacturing phase and will debut at 

boat shows across the Northeast this win-

ter, including the Syracuse Boat Show. Early 

response has been positive,” Hegel said.

Just as important, the company wants to 

capitalize on Grumman’s brand recognition 

and well-earned reputation as a leading 

manufacturer of other durable, high-quality 

boats. “We are able to use our smaller size 

and ability to move quickly to capture new 

segments of the canoe, Jon Boat, and utility 

boat markets,” said CFO Kevin Thompson. 

Critical to the company’s plans is the 

addition of 20,000 square-feet of manufac-

turing space to the existing 50,000-square-

foot facility at One Grumman Way in the 

Success Story
Out of the Depths: 
Marathon Boat Group Charts a New Course for the Future
Under new and inspired ownership, MBG is capitalizing on a legendary brand and its own innovation to restore the 
company’s prominence as a leading boating manufacturer.

“We’ve had incredible support from New York 
State, Cortland County BDC, CenterState CEO 
and many local towns and villages.” 
 — Kevin Thompson, CFO, Marathon Boat Group

MBG welders Dylan Winters, left, and Justin Thompson work together to weld aluminum framework to pontoons . Welding aluminum requires  
specialized training and specific materials to bind aluminum to aluminum. All photos by Roger William Photography, rogerwilliamphotography.com
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heart of the village of Marathon. Upgrades 

will include a new roof, product showroom, 

additional office space, product painting 

systems, energy saving updates and addi-

tional computerized production equipment. 

The expansion will serve as a springboard 

for new hiring and training, Thompson said.

Two Empire State Development Corpora-

tion grants totaling $870,000 were awarded 

to the project last year through the Central 

New York Regional Economic Development 

Council (REDC)—resources that are key to 

the company’s ability to move ahead. Cort-

land County Business Development Corpo-

ration executive director Garry VanGorder, 

a member of the CNYREDC, said it was a 

project that was an easy one to support. “It’s 

such a great project,” he said. “The energy of 

the new ownership group is infectious.”

Kevin Schwab, a vice president of regional 

economic development agency CenterState 

CEO, agreed. “(Marathon Boat) is making 

investments in their growing workforce 

and preparing to set new standards with 

innovative new boat designs that will once 

again place this Cortland County company 

at the forefront of the small aluminum boat  

industry.”

CenterState played a central role in 

attracting the new ownership group. “We’ve 

had incredible support from New York State, 

the Cortland County BDC, Center State 

CEO, and many local towns and villages,”  

Thompson said.

Get to Know Management
Directing the growth of MBG are KK 

Tiwari, President; Kevin Thompson, 

CFO; David Hegel, Director of Sales and 

Marketing; and David Porthouse, Direc-

tor of Operations. 

Tiwari brings extensive experience 

in international business and a strong 

track record of developing and execut-

ing profitable growth strategies in mul-

tiple industries. 

Thompson, who has lived in Upstate 

New York for most of his life, brings 

broad financial experience from compa-

nies such as Nike, VF Corporation, Gior-

gio Armani, and Aspen Dental. 

Hegel has years of experience in the 

marine industry as he spent 10 years at 

OMC including time as Regional Sales 

Director for Johnson and Evinrude Out-

board Motors. 

Porthouse’s impressive boating expe-

rience includes being Chief Operating 

Officer of Champion Boats.

“This is a great team that brings a 

wealth of experience and diversity that 

few small companies can match. It’s an 

exciting time to be at Marathon Boat 

Group”, said Thompson.

Top to bottom: Don Wheeler finishes construction on v-bottom boat; Jon boats ready for ship-
ping to dealers; the Vanderbilt high-tech pontoon’s control console; Kevin Thompson explains 
how canoes are painted inside and out . 

Right: A newly painted classic green, 13-foot canoe in background .

Continued on page 8

 
A History of Marathon Boat Group

A summer hike through the Adirondack 

Mountains with a heavy wooden canoe in 

1944 by Grumman Aircraft Engineering  
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Resources

Businesses have access to 
numerous resources at the 

local, state, regional and 
federal levels to help them 

succeed. In addition to 
Cortland County’s Business 
Assis tance Programs, here 
are other resources to help 

your business.
For more resources visit us online at  

cortlandbusiness.com/resources/

Cortland County  
Government
60 Central Avenue
Cortland, NY 13045
cortland-co.org

County Planning  
Department
37 Church Street
Cortland, NY 13045
cortland-co.org/Planning/
index.html 

Cortland County Health 
Department
60 Central Avenue
Cortland, NY 13045
cchd.cortland-co.org

City of Cortland
25 Court Street
Cortland, NY 13045
cortland.org

Town of Cortlandville
3577 Terrace Road
Cortland, NY 13045
cortlandville.org

Town of Homer
31 N. Main Street
Homer, NY 13077
townofhomer.org

Village of Homer
Homer, NY 13077
homerny.org

Cortland County BDC Revolving Loan  
Fund Program

The BDC facilitates business recruitment and retention in many 

ways, including the management of its $500,000 revolving loan fund. 

Dozens of loans have been granted over the years as an alternative 

to, or complement to, traditional loan financing. While our underwrit-

ing is designed to protect the agency’s investment, it is also struc-

tured in a way that recognizes the challenges new and existing small 

businesses face in today’s competitive marketplace. 

Eligible borrowers include for-profit manufacturing, professional, 

service, and commercial businesses. Retail businesses will also be 

considered on a case-by-case basis. Eligible applicants include sole 

proprietorships, partnerships, corporations, and limited liability cor-

porations. At least 50 percent of a project cost must be provided by 

the borrower (bank or private financing, borrower equity).

Loans are capped at $100,000 or 50 percent of eligible project 

costs, whichever is less. The minimum loan amount is $10,000. 

For complete details call our office at 607/756-5005 or visit  

cortlandbusiness.com. 

Cortland County Receives  
REDC Project Support

Cortland County projects have been awarded more than $3.5 mil-

lion in Central New York Regional Economic Development Council 

(REDC) grants announced recently. The grants include: 

• $870,000 for renovation and growth at the Marathon Boat Group;

• $800,000 for JM Murray’s expansion of its operations into the for-

mer Cortland Pump building in south Cortland;

• $500,000 to assist with the proposed redevelopment of the for-

mer Parker School as a child care facility;

• $200,000 for the Town of Cortlandville as it continues to develop 

the Gutchess Lumber Sports Park as a major Northeast sports 

tourism destination;

• More than $400,000 for window restoration at the City of Cort-

land’s historic fire station; and

• $215,000 for the removal of a dam preventing aquatic connec-

tivity on the Tioughnioga River. 

The awards were part of an overall $88.2 million grant to the Cen-

tral New York region comprising Cortland, Cayuga, Madison, Oswe-

go, and Onondaga counties. Central New York was a “Top Awardee” 

in the state’s annual economic development competition for the  

seventh time in nine years. “It’s great news for us and the region 

again this year,” said BDC executive director Garry VanGorder, a 

member of the REDC board. “It’s a lot of work but there’s no doubt 

that it’s paying off.”

VanGorder touted the importance of all the funded projects and 

pointed to the JM Murray expansion as particularly impactful. 

The project is a $3.5 million acquisition and renovation of the for-

mer Cortland Pump facility in the Town of Cortlandville and will in-

crease JM Murray’s ability to compete in the cosmetics, health and 

beauty product lines by developing compounding operations and 

complementing current activities including liquid tube filling, pack-

aging, warehousing and distribution. These are all major revenue 

and job-creating drivers that in turn support non-revenue generating 

services needed for individuals with disabilities. 
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In 1966, John M. Murray and a small group of 
concerned citizens created a place where 
adults with disabilities could find work 
opportunities. It was John Murray’s dream to 
create a first-rate vocational rehabilitation 
facility where individuals could not only obtain 
employment but also obtain the skills needed 
to achieve greater independence in their 
every day lives.

Providing services to about 800 disabled 

people and their families each year and with 

many of them working in its community-

based integrated manufacturing center, JM 

Murray strives to maintain an individualized, 

person-centered approach to all the services 

it provides.

Critical to JM Murray’s mission is its work 

to ensure that all people have an opportunity 

for employment.

“We strongly believe that everyone, 

regardless of their disability,” has a right to 

work and should be afforded an opportunity 

to work so that they may realize the pride 

and dignity of earning a paycheck,” says 

public relations coordinator Matthew Toner.

Those opportunities are found either at 

JM Murray’s production and manufacturing 

facilities on Route 13 in south Cortland or at 

other community-based employers such as 

Lowe’s, Walmart, Walden Place, Marshall’s, 

and Doug’s Powersports Unlimited to name 

a few. 

Employment Connection, JM Murray’s 

employment services division, is a 

community-based service that embraces 

an “employment first” philosophy to assist 

people of all abilities towards obtaining and 

maintaining employment. Job seekers are 

guided through the employment process, 

from resumé development to person-

centered job matches in competitive, 

integrated employment. Vocational evalu-

a tion, job development, and situational 

assessments are among JM Murray’s areas 

of expertise. Wrap-around services such as 

case management, job-search workshops, 

and disability analysts are offered to provide 

the most comprehensive of approaches. 

The 240 employees, individuals served 

and their family members are all valuable 

contributors to the Cortland County 

community, and the JM Murray logo is 

prominently displayed on all its company 

vehicles to proudly identify their presence 

in the community. “We have a partnership 

with Cortland Transit which not only benefits 

our consumers and employees but also 

every commuter of the public transportation 

service,” Toner says. “We have a significant 

positive impact on the economics of the 

Cortland area.” 

For more than 50 years, JM Murray has 

been “Connecting Cortland” as the premier  

 

 

 

 

 

provider of person-centered support for 

individuals with disabilities, or other barriers 

to independence, in Cortland and the Central 

New York region. JM Murray believes that 

all people have the potential for continued 

development. “Through our work in com-

bin ation with other local businesses and 

organizations, Cortland County will continue 

to provide opportunities for ongoing per-

sonal, social, and professional growth for 

the people we serve for many years to 

come,” says Toner.

Update
JM Murray—Cortland’s Champion Providing Jobs and Skills Training

EJ Stevens takes a second from his packaging work at JM Murray to shoot the camera a smile 
during this photo taken in the Fall of 2019 at their manufacturing facility located at 823 Rt . 13, 
Cortland . Photo credit: M. Toner/PR Coordinator JM Murray
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vice president, William Hoffman, led to the 

development of the popular aluminum 

canoe. In Bethpage, Long Island at Grum-

man’s aircraft manufacturing facility, the 

company produced canoes from 13’ to 20’ 

by the end of 1945. In 1952, Grumman relo-

cated manufacturing to Marathon, New York 

and resumed manufacturing Grumman 

canoes, adding the ever-popular Grumman 

Jon boats. Outboard Marine Corporation 

of Illinois (OMC) purchased the Grumman 

canoe and boat line in 1990 and combined 

it with the tooling and assets of DuraNautic 

Boat Company, also a recent acquisition. 

Former managers and investors purchased 

the canoe and boat operation from OMC 

in 1996 and formed the Marathon Boat 

Group and shortly there after reached an 

agreement with Northrup Grumman to 

license the Grumman name for canoes and 

Jon boats manufactured at the Marathon,  

Designer Anthony Kalil explains the advanced technology features built into the console of 
MBG’s Vanderbilt luxury pontoon . Photos by Roger William Photography

New York facility. 

Fast forward to 2008 when MBG resumed 

production of the ubiquitous aluminum pon-

toon boat. The company once again changed 

ownership in 2019 when it was acquired by 

MG Acquisitions LLC. This move enabled 

MBG to expand its product lines. Through-

out the boating industry, MBG is known as 

an innovator, creative designer, manufac-

turer, and marketer of canoes, Jon boats, 

fishing boats, and pontoon boats under the 

Grumman and DuraNautic brand names. 

Vanderbilt’s  
elegantly retro logo  
shown on deck plate of the pontoon .

Marathon Boat Group 
will maximize customer 
satisfaction by providing 
boat owners and 
their families with an 
exceptional, memorable 
and safe boating 
experience for decades—
our products will be built 
to last.

—MBG Vision Statement


